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State of the Industry
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https://www.ihlservices.com/product/2019-store-openings-closings-detailed-list/
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Key Trends
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https://www.ihlservices.com/product/debunking-the-retail-apocalypse/
https://www.ihlservices.com/product/retailradicaltransformationrealopportunities/
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2017 & 2018: “Apocalypse” Years 1 & 2

Sources: IHL, Retail Census
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Another Way to Look at Growth

2017 2018
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2019 US Retail Sales Through June

Sources: IHL, Retail Census
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Segment Trends 
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Stores Will Still Matter in Online Sales

➢ Rise of Online
oE-commerce is about 

19% of all retail sales 

currently.  (Pure play 

retailers represent  

10.2% today, the 

remainder are 

traditional retailers)  

o IHL projects total e-

commerce to grow to 

25.7% of retail by 2021

o IHL expects stores to 

still be involved in 81% 

of all retail fulfillment in 

2021.  
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Top Level View 

“Pay no attention to the 

month to month retail sales 

press releases (AKA man 

behind the curtain)”

• Includes 1,660+ retailers and restaurants that are public and private in our Sophia system

• Threshold for this study is 50 locations

• Sources include SEC and SEDAR filings, websites, presentations, press releases, phone 

conversations w/corporate, industry compilations, etc.

• All of the news out there (from other research houses) is based only on large public retailers 

through 7/31/19

• Detailed list of retailers and opens and closings is available here.

Source: IHL Group

Net Openings vs Closings Openings Closings Net Change

2017 Actuals 18,532 -14,404 4,128

2018 Actuals 21,213 -19,731 1,482

2019 Estimates 11,393 -8,428 2,965

Net Increase In Stores 51,138 -42,563 8,575

https://www.ihlservices.com/product/2019-store-openings-closings-detailed-list/
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Overall Retail Store Activity
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Core Retail Store Activity
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Restaurant Location Activity
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2019 Enterprise Retail Market

+2,965

Net 

Stores Opening
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Segment Net 

Store Growth

Food/Supermarkets 383

Drug Stores 480

Superstores/WH Clubs 38

Department Stores -301

Specialty Hardgoods 1,668

Specialty Softgoods -3,728

Mass Merchandisers 659

Convenience Stores 855

Bar / Restaurants 2,911

https://www.ihlservices.com/product/2019-store-openings-closings-detailed-list/
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Where the Problem Lies – The Mall

“Pay no attention to the 

month to month retail sales 

press releases (AKA man 

behind the curtain)”

2017 - 2019 Openings Closings Net Change

All Other Segments 46,501 -28,275 +18,226

Softgoods and Dept. Stores 4,637 -14,288 -9,651

But not all chains are in trouble. The ones that are incurred too much debt, 

expanded their footprint beyond sustainable levels, or simply did not transform.

Year 20 Companies 

% of Total Store Closings

2017 34.3%

2018 52.3%

2019 75.1%

Source: IHL Group

Source: IHL Group
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Malls Have Their Role
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More on Malls

Sources: IHL, Retail Census
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Banners Opening vs Closing Stores
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For each company  

closing stores,

5.2
are opening stores

https://www.ihlservices.com/product/2019-store-openings-closings-detailed-list/
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Food/Drug/Mass Merchants/Convenience
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For each company  

closing stores,

9.5
are opening stores
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Food/Drug/Mass Merchants/Convenience
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Department Stores and Specialty Stores
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For each company  

closing stores,

3.7
are opening stores
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Department Stores and Specialty Stores
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Restaurant Segments
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For each company  

closing stores,

6.3
are opening stores
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Restaurant Segments
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Retail Store Count Growth
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Retail Store Count Decline
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Restaurant Count Growth
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Restaurant Count Decline
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Bottom Line
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Invitation to Other IHL Research

A detailed list of openings and closings with 3 years of data and 

forecast for 2020 for 1,660 companies in this research can be found 

here for a nominal price of $349.

More Free Research

Other IHL Research and Advisory Services

Never miss an IHL announcement or news – join the IHL Newsletter 

(Top Things You Missed In Retail) HERE

https://www.ihlservices.com/product/2019-store-openings-closings-detailed-list/
https://www.ihlservices.com/product/2019-store-openings-closings-detailed-list/
https://www.ihlservices.com/product-category/whitepapers/
https://www.ihlservices.com/product-category/research-products/
https://ihlservices.activehosted.com/f/3
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Methodology
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Appendix – Segment Definitions
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IHL Group Enterprise License 
and Fair Use Agreement
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mailto:ihl@ihlservices.com
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